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What's Coming Up

+ IDEAL Moments
- Study Task Review (Marketing Mountain Project)

+ Getting more of your ideal clients to the bottom of your
Mountain

+ Case Study

- Questions
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‘encouraged me (o ook at what URLs are avaiabie

Have now got YourLovableBusiness.com and com.au
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Study & Implementation Tasks

1 My IDEAL 30-Day Action Plan 2
. .

Your Marketing
M i jec

My IDEAL Who
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It's an ongoing process...
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We have been here...
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Time to move to...
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identify design engage act leverage
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Your Sales Funnel
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HOW: The TWO Tracks

Touch

Volume B . Automation
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Three Ways to Get People To Your Mountain

Traffic Channels
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Website
Email List
Social Media Followers

Events/Webinars
Podcast/Blog

In Person Appointments
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Publicity
Social Media Mentions
Guest Speaking/Blogging/Podcast
Referrals

Affiliates/Strategic Alliances*
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Advertising (online and offline)
Directory Listings
Tradeshow Stand

Sponsorship/Influencers
Other People’s Databases

Affiliates/Strategic Alliances
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Business Growth Summit Offer

1. Name: HerBusiness Summit - Business Growth Summit for Women
Entrepreneurs

. Brand: Logo created ($50) + Colours/Style

. Price: Free

. Inclusions: 14 speakers, Workbook

. Bonus: “Personalised Playlist” and Daily “Session (]

YOUR
SUMMI

. Scarcity: Limited time (one week only) v
PLAYLIST
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Risk Reversal: None
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Case Study: Business Growth Summit

Membership
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Which Growth Zone

Sales & Marketing
Products
Systems

People

Money

=

$
Technology
2

You

|
Sales & Marketing

‘r IDEAL
Sl

IDEAL Marketing Accelerator



How Got People To the Mountain

+ Website + Shared Content

+ Email <FB Live :gaceboskn?ds
« Social - Groups ourcebottle
« Referrals
| oo Traffic Channels
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Remember to give them the next vine
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Results Across Mountains

HeR

NETWORK IDEAL PERIBERE
SRNES
HerBusiness BllllasiErﬁ:;s HerBusiness
Network Accelerator Mentoring
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Time to move to...
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IDEAL Marketin

- Your audience
- Your team

- Your suppliers

- Your influencers

* Your technology

Who and what do | need to engage?
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ENGAGE

Where to now...?

Study Tasks - Complete this Stage

 Your IDEAL Client Interviews (Your WHO)
- Your Offer (Your WHAT)

* Your IDEAL Marketing Funnel

- Your 30-Day Plan
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Post Your Mountain for Review

Questions?

@@
Q@ @

Next Session: Group Q&A Call

11 June 2019




Thank You. See you soon.




