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• “What I feel like saying” 

• Questions 

• What’s Next 

• “What I feel like saying”

What’s Coming Up



Marketing Su#e$

HerBusiness Marketing Success Mastermind

“What I feel like saying…”

Your Questions
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Question - Virginia Wells
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Bottom of The Mountain

WHAT

WHO

HOW
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Your Group Settings
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Get Your Vanity URL
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Who can join?

Anyone pre-approved?
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Set and Enforce Your Group Rules
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Your Group Questions
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Group Questions
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Group Questions
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The Lure… 

Freebie: Newsletter, Download, mini-
course 
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Linked Pages
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Add names to Googled Sheet - syncs with database
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Nurture Sequence

Unique 
Bridging 
Emails

Immediately

Universal 
Bridging 
Emails

2-7 days

Rolling Nurture Emails

7+ days
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Question - Sue Bell
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Question - Sue Bell

First… 
Let’s talk about the difference between a 

Website and a Landing Page
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Question - Sue Bell

Website: 

• ALL the things 

• Smorgasbord 

• Inviting people to go where they 
want 

• People arriving with VARIED INTENT
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Question - Sue Bell

Landing Page: 

• ONE thing 

• Menu with ONE dish on it! 

• Inviting people to go in ONE 
direction 

• People arriving with SPECIFIC 
INTENT
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Website / Landing Page

Landing Page: 

• ONE thing 

• Menu with ONE dish on it! 

• Inviting people to go in ONE 
direction 

• People arriving with SPECIFIC 
INTENT

Website: 

• ALL the things 

• Smorgasbord 

• Inviting people to go where  
they want 

• People arriving with VARIED 
INTENT



Marketing Su#e$

HerBusiness Marketing Success Mastermind

Website / Landing Page

Landing Page: 

• ONE thing 

• Menu with ONE dish on it! 

• Inviting people to go in ONE 
direction 

• People arriving with SPECIFIC 
INTENT

Website: 

• ALL the things 

• Smorgasbord 

• Inviting people to go where  
they want 

• People arriving with VARIED 
INTENT

Marketing Su#e$

HerBusiness Marketing Success Mastermind

Website / Landing Page

Landing Page: 

• ONE thing 

• Menu with ONE dish on it! 

• Inviting people to go in ONE 
direction 

• People arriving with SPECIFIC 
INTENT

Website: 

• ALL the things 

• Smorgasbord 

• Inviting people to go where  
they want 

• People arriving with VARIED 
INTENT

Marketing Su#e$

HerBusiness Marketing Success Mastermind

Website / Landing Page

Landing Page: 

• ONE thing 

• Menu with ONE dish on it! 

• Inviting people to go in ONE 
direction 

• People arriving with SPECIFIC 
INTENT

Website: 

• ALL the things 

• Smorgasbord 

• Inviting people to go where  
they want 

• People arriving with VARIED 
INTENT



Marketing Su#e$

HerBusiness Marketing Success Mastermind

Website / Landing Page

Landing Page: 

• ONE thing 

• Menu with ONE dish on it! 

• Inviting people to go in ONE 
direction 

• People arriving with SPECIFIC 
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Website: 

• ALL the things 

• Smorgasbord 
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Question - Sue Bell
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Question - Sue Bell

• So, you don’t really “include” a landing page in your 
Website 

• You CAN have a page for “freebies” or include a specific 
landing page as an option in your main menu - but you 
DON’T drive “Specific Intent” traffic to that page.
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Question - Sue Bell
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Question - Sue Bell

• Other things you can do to capture leads on your Website: 

• Pop Up 

• Newsletter Optin 

• Live Chat 

• Social Links
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Pop Up
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Newsletter Optin
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Question - Sue Bell
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Question - Prue Saxby
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Landing Page Resources
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Question - Chantel Gilbert
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Question - Chantel Gilbert

Wait for it…
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Question - Chantel Gilbert

There’s a  
Podcast  

For That ;-)
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Question - Chantel Gilbert
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How to Optimise Your Funnel

1. Always start with the Highest Leverage Point 

• Often the point closest to the start of your funnel but not always 

• Know your numbers 

• ROAS 

• People arriving AT each step and moving forward FROM 
each step (pipes!!) 

• Look for “cliffs”
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How to Optimise Your Funnel

2. TEST TEST TEST 

• When find a leverage point - TEST stuff 

• Headline 

• Removing a step 

• Adding a step 

• Asking for less info 

• Adding social proof
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How to Optimise Your Funnel

3. Remember Problem / Solution Dance 

• Are you not opening a new problem? 

• Are you solving a problem no one cares about? 

• Are you doing too much solving so they are “full”? 

• Are you not putting enough time and effort into painting the 
picture of the next step?
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Question - Chantel Gilbert
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Question - Angela Counsel
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What do you want to be known for?
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What is the message that you 
can own?
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Membership
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What is your unique method?
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What’s your Model?

Isolation Transaction

The Connection Scale®
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What’s your Model?

The IDEAL Business System
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What’s Your Model?

The REACH Process
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There’s a podcast for that ;-)
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Go for Your Ideal Clients

Marketing Su#e$

HerBusiness Marketing Success Mastermind

Craft Your Offer
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• Friday Checkins 

• Next 2-Day Workshop: 13-14 May — VIRTUAL

Announcements
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“What I feel like saying…”


